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, ,',lnrrc: 'l-he integrarerl paficinc.i human behaviour thiri i!1.ludes thc.Lght speech, aciioil a,rd itrtefaots and

.:rr(-nds uDon the f,umerr cacacity tbr liarninB ai:d uilosll,lllin.l i.rr.,'.lcd,.c to su!cieir:'g rtirieraii.n" Sh)pnin!
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t dramatic changes in th.e lifeslyle of the consulllers::bou

r itc rilarcaslng tltim

iolsumptloli Pa
gradua;ly gair g.o:r :ld from its presert less thao 59; of the market ( Banerjee, l,'lolrua; Dasgupir. Rajib.2Ol0)
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I o Ilnci c:u1 thc charactcrislics oI trrJrtir;aal sitopprng
ir) lln,.1 tir. characteristics of ntoi!:rD sir,r1,|rng

-l 
{) sird,v the demL}gr apJricai l}ctors ot shopi-.ilg

To rc!cntify dre cuncnt life stvle paranrcters as irrllucnccd bv n)odcln \llopprng
I c lirtd out lrow does t'arnily lite becn aifec(ed by. thc Dlodcin slrirpf;,r3
1o ilod our ihe inilucircc oi olo{lcrn shoppi g culruri i:rto ari ell'lircrrr rrro.le oi life
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Il] pothcsis
Iil): 1he denogr:rphical iactors h:r\'. r1o influcnoc oii shoppirlg cuiture
ti 1 l : Tlle Cetuographical iactors lravt iail!cncc cln shcpping cuilure
IJ02: Thc changes ir the shopping cLrlturc hai not al'lccted the lite slyle ot p3oi)le in Navilvlumbai
H i2: Tile changes in the shoppirs cu!erre has alitcted thc lifc style tri people il] Navi \,{umbli
flol: 'lhe moden shopping cuirure does iot givc beftcr qualiry to\r,arC5 [arrily coher.tce
IIlS: The modemihopping culn,re gives a betrcr quality torvards tamily cohercnce
H04r The cJungc io the shopping culture docs nor give an asprrarron fbr alr am'-rent life
Hl4: Tlre changi in the shopping culrur: gives ail aripiraiion for a! aftlucnt Iilb

Ites-carch lvlethodology
Reseaich Design: The study has a survcy design and it is d3scritti\,. it.naure.'l-he descriptive r.search wrs
unde,iakel'to analyze the Impacr of si]oppiilg cultuie on iire lift style a C beirayioui cf coDsrrmers, luith
retlr€n e to Navi Mumbai. 'fhc data collected from the resporrdenis were pritl:ary in narure Thc Cata rsod tbr
the srudy was from the resporrdenls, coll,:cled usitlg suney orethorl rhfo{gli qLreslio (aire.
Pritlury Da(a: The prirlary date tbr rhe sr dy was collected frorri rhc samples using qricstionnaires. Irlormarion
lioir the secoodary data and observations nrade by ihe resc.rcher also llis be.n used as a bacl<grourrd tbr rhe
sruCv.
Pcrpuletiorr: Aii the cu-stonrers 9fr'anou. producrs "cro.. \'.:liorr a!e. ;r.cor,te, occupatran end cd ,.rrr,, le!cl

!:#ti:l::t"i:Xill','," ,, iro 1.r,,",e and 65 r.enures) *,ire ch..sen iirr the stucry.
Senrplc Uuit: An;, individual rvho lives in Navi Ir,[umbri, vzlro could respdnd ro aquesri.onnaire irr English.
Sampling Methbd: Purp6sire sampling roethod iocludes bcih a prrrpose io choosirrg the senrple .i rhe sanle
tirtrc a judgnrent. Thc researchc; h.rC rhc pueosc oI c-lloosing llri sJrlrplcs iionl rl]osc lirirr3 rn Nr'"r Munrbai.
sto could re':;pond to a que<lionrarre in fnglish.
IUe(hod of D ata Collection: The dara we.e collccrcd tll.ougl, (ur! e) ft eilrod using a euestionnaire-

Data An:llysis.
Dcrnographic lirctors:
l. Gendcri There ar€ tolal120 respondents. lnfon'i:aticn about gender'ofrespondcnls i:.i coll.ctcd and giren iu

thc follo\r.ing table:

Gendcr No.
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Toral

Abol'e table inclicate that out dflotal 120 r-espondeots,65 are feuale r.sporrde,ris ani 5i eri'e rltala resioncrerlL\.
2. Iuari{al Stahrs: There are totat 120 respondents. Iofornlarion aboui rnarital statuj ol (-sponde ts is

collected and given i the fbllorvin-q tabie:
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Ileic'Y l'-r \ rs

-{u lo )u }1'.irs

Above 50 :;.s

Total

6!

46

l3

l?0

50.s

r 0.8

100.0

i,trove rabie irdicate thal oul cf iohl 120 rcspoDdgnts, 6i respoirierrts ate in below 30 ye3rs iise group. 46

r€-i:rci,i.i:is areiir tlte 30 tc 5tl ycai's aga !,rotri) and lf aespon.lcnis:rf. ill abo'.e 50 vears :r5c -rri'Lrl'
:1. e{rrlification; There are rolal i:0 r.sooriCerl!s. Info.maliLr a[r(!ur qu]litlcalion of rtspr-,r;titiis rs cc,ilicted

euC given in t)te follor.'il1g t.rL'lr

Qiralilication No. of licspotidcrrt\

GiadL!ill.j

HSL]

Post Gand'iiitr

Toial

40

75

5-i

r20

t 3. -'i

t9.2

47.5

100.0

r'\bove rable indicate that oiri oi tcill I20 respondens, 25 rcspcndents have conlpleted iitcrr llSC.40
respouJ.nls a'(e graduale t!heic as runril!tlrnS 57 are posl giadL,rlJ

5: AInu al lleome: TliLre a|e totel l 2C rcspo[de[ts. hfoimation abou t inconle o f r]cspo rld('rti r i ! o lle( tcd a nd

given in the following tablt:

lrlcome No. ofRespondeut\

57

l2

5l

r20

4'1.5

10.0

42.5

100.0

Abr-..,e iable indicate that out of r.txl 120 r espondcnts, 5 I responderls have thiir annual in;onre belorv I lac. 57

rest\)x:jinls irav- in_ome bei\''e:t I i'.c Io 5 lias and riirraitlillg ll r.sporrrjents hrve abor'.' 5'1,:'i
.i..'i.:.,r"oin"r1,c1r:The,earciciJl i20 llsponCents. lnfoiur.rtrorr abour nrode ofpa)rnent ni r(:-f,nr.lerils is

ccileited and giverr in th. ibilo''ving (ablc.'
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